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CHOCK CAFES - THE ORIGINAL QUICK-SERVE CONCEPT

1932

E Bil |l Bl ack opens ®Csebirgkdried erditlandndtNu t s

E Black then Asubletso part of his store to another
cof fee & doughnuts to midtown New York commuterseé.

1934-196 06 s

E Chock Coffee Shops expand to over 100 & flourish. They are a fixture on every
NYC Street Corner. A Aculto develops for their coc

1983-84
E Bill Black dies. Remaining company-owned stores are sold.

1999

E Sara Lee Acquires Chock full oO0Nut s

2006

E Massimo Zanetti Acquires CFON---1 05 Chock ful |l

-Worl dés | argest privatel|ly owned

headquartered in Bologna, Italy.



Worl débs | argest privat e]hgadquartereddn Bolagfiafitale c or
Massimo Zanetti comes from a family rooted in dealing with coffee for two generations.

Its owns a large coffee plantation in Brazil, a coffee mill in Costa Rica, a green coffee
trading company in Switzerland and 9 roasting plants around the world and sells

120,000 tons of coffee annually " Jegafredi

Worldwide distribution network of subsidiaries and authorized dealers in about 100
countries (70k wholesale customers), manufactures espresso machines and bar
equipment under the La San Marco name, and a network of over 600 international
coffee shops operating as Segafredo Cafes (a European café & bar). Also owns 110
Puccinos (sandwich shops) in the UK.
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Why Chock full o0 Nuts

S

@ Founded in Manhattan 1932
E #1 Selling Retail Coffee in NY Metro Area for past 27 years*
e Strong Brand Recognition and Loyalty Among Consumers

E 9 out of 10 New Yorkerds <can




Strengthening our Bond to New York Icons!

A New York Yankees
A West Point Academy
A Madison Square Garden
A Radio City Music Hall
A The New York Improv

e Jacob Javits
e Stony Brook University
e US Openi Beth Page 2009

e Official Coffee served to all guests of
the NBC Today Show, CBS Early Show,
David Letterman Show, Regis and Kelly

and The View

e and more to come!

TWESTPOINT | meder...
B ———
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2009-03.07 DLFPromotions.com: CBS Earty Show.


http://www.madisonsquaregarden.com/index.jsp
http://www.nyimprov.com/cafe.htm

Now offering 2 Unigue Concepts:

E Chock full o6Nuts Cafes

e Locations situated in high traffic areas or captive audience to capture
the consumer on the go

e Convenience and speed of service
eVari ety of Coffee Products ¢é& Al abo

e 80% Beverage sales

E Chock full o06Nuts Retro Coffee Sho
e Locations situated in high traffic or neighborhood locations
e Destination locations with waiter/waitress service

e Breakf ast, Lunch and Dinner e . Al | a

PROUDLY BREWING




Our Retro Coffee Shop Points of Difference :

E Marketplace niche (NY Coffee Shop Meets the NY Diner)
e Breakfast, Lunch and Dinner served throughout the day

e Thereturn of the Whole Wheat Doughnut, Nutted Cream Cheese
Sandwich, Chock Classic, Famous Burgers and Frankfurters, Pastrami
sandwiches, Lemon Pies, etc!

e Comfort Foods at great prices!
E Destination Locations with the feel of old NY
E Chock full o06Nuts china at tabl es

E Positioning -1 ever age
consumehrcck full

PROUDLY BREWING

(Godculi & uts

heavenly.




Our Cafe Concept & Points of Difference :

Marketplace niche (between Starbucks & Dunkin Donuts)
e A variety of high-quality coffee beverages served in a NY MINUTE
e Offer fresh baked goods from a small foot print

e The Roast of our Coffees is in-between Starbucks & Dunkin

Focus is to build brand presence through flexible formats, targeting the
Consumer-On-The-Goo .

Positioning -1 ever age Chocko6s heriiVtad utdeeob y
consumehrcck full oo6Val ue!

Café customer average age is 18-45 (a new target audience!)

PROUDLY BREWING




Chock Café Menu Offering
E Typical sales avg. 80% Beverage & 20% Food



